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Following is the brief report highlighting the developments in the local pharmaceutical market
including highlights of SPIMACO performance.  All information are based on IMS Quarterly
reports unless otherwise indicated.  The report covers Private Market unless otherwise stated.

HIGHLIGHTS: - Marketing & Business Development Deptt.

. Total sales of the market is SR 4457.3 Millions  with a growth of +14.3%

. Top ten manufacturers constitute 47.2% of Saudi Pharma (Private) Market

. Spimaco growth is 13.0% with 2nd position in Saudi Pharma (Private) Market
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SR.  Mill. 442 333 307 181 163 148 144 142 137 107

Mkt Share 9.9% 7.5% 6.9% 4.1% 3.6% 3.3% 3.2% 3.2% 3.1% 2.4%
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Leading Manufacturers
Spimaco sales consists of own products 
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Leading Manufacrurers Spimaco sales
includes Licensors' products
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SR.  Mill. 461 442 307 181 163 148 144 142 137 107

Mkt Share 10.3% 9.9% 6.9% 4.1% 3.6% 3.3% 3.2% 3.2% 3.1% 2.4%

Spimaco GSK Pfizer Novartis P Tabuk Julphar Janssen MSD Astrazenec
a

Bayer
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<---- Growth
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Rank 1 2 3 4 5 6 7 8 9 10

SR.  Mill. 88 70 50 48 46 42 40 37 35 35

Mkt Share % 2.0% 1.6% 1.1% 1.1% 1.0% 0.9% 0.9% 0.8% 0.8% 0.8%

Augmentin Viagra Snafi Voltaren Lipitor Cialis Zithromax Rofenac Klavox Zocor

Leading products by value
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<---- Growth
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Leading products by Units
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Rank 1 2 3 4 5 6 7 8 9 10

Unit  Mill. 5.7 4.6 3.7 2.7 2.6 2.5 2.2 2.2 2.2 2.1

Mkt Share % 2.4% 1.9% 1.6% 1.2% 1.1% 1.1% 1.0% 0.9% 0.9% 0.9%

Fevadol Panadol Dermovate Panadol Ext Tylenol Otravin Aspirin Neurobion Ventolin Flutab

21.3%
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-24.1%
-15.2% 17.4%-1.9%
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35.6%12.6%

<---- Growth



FLASH SALES REPORT– Q2’2005
Saudi Pharma Market (Private)

Products contribution upto 90% of SPIMACO 
sales in Pvt. Market
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Spimaco Equity Share in its Top-10 Therapeutic 
Group
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H IG H L IG H T S:
. W ith L icen sors ' p o rdu cts  S P IM A C O  m ain ta in ed  N o.1  p o sitio n  in  K S A  P h arm a M ark et.
. S P IM A C O  sales  g rew  b y S R  38  M ill. M ajor co n trib u to rs  are  as  fo llo w s:

PR O D U C T S C O N T . IN  M IL L
     R O FE N A C 5.2
     KLA VO X 4.9
     FL U T A B 4.1
     FE VA D O L 3.5
     PE PT A Z O L 3.0
     FE R O S AC 2.7
     PR O T O N 2.0
     FE R O S E-F 2.0

. K S A  P h arm a M ark et h as sh ow n h igh est g ro w th  in  th e  h is tory  from  1 99 7  i.e  14 .3 % .

. A m on g  T op -1 0  M an u facturers , B A Y E R  is a t to p  in  g ro w th  5 3 .4 %  (3 7 .3  M ill). L ev itra ,
C ip ro bay an d A v alox  co ntrib uted  29 , 1 0  and  7  m illio n  resp ectiv ely . T h ey p u sh ed  B ayer
fro m  rank  1 3th  to  10 th  in  K S A  ph arm a m arket co m p are  to  las t year sam e perio d . 

. B y un it F ev ad o l is  N o .1  w h ile  F lu tab  is  a t 10 th  p o sitio n . In  1 st 1 0 , top  gro w in g  w ith  21 %  an d  3 6 % . 

. B y valu e  Z o cor, L ip ito r an d  Z ith ro m ax are  to p  th ree  in  g row th  6 5% , 5 7%  an d  4 6 %  respectiv ely .

. B y valu e  S nafi, R o fen ac  and  K lavo x  are  in  T op -1 0  w ith  p o sitio n  3 rd , 8 th  an d 9 th  likew ise .

. F ero sac  and  F lu tab  are  lead in g  b ran d , w h ereas  S n afi, K afo sed ,  R ofen ac  G el, K lav ox ,
C eclo r,  R o fenac , F erose  and  O rasep t are  2n d . Z im ax , L o rin e ,F ero se-F , C ip rom ax , F lo ro sep t
an d  F evad o l S .F  are  3 rd  lead ing  bran d  in  their resp ectiv e  c lasses . In  p edia trics F ev ad ol S .F  is  
N o. 1  an tip yre tic  syru p .


